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E-Commerce as a Percent of Total Retail Sales (%)
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Source: UK Office of National Statistics
Graphs Prepared by Studio Rx Inc.
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The Majority of the Retail Shift to Ecommerce in the
US May Still Be Coming

ecommerce share of retail sales in the US (%)
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RETAIL RELEVANCE INDEX

RETAILER 1

RRI-20

RETAILER 2

RRI-26

VALUES DELIGHT

RETAILER 3
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Retail Relevance Index Inspired by the Kahn retailing success matrix.

studio Rx
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Carl Boutet

“Property owners need to rethink where
& how thev create & monetize the value
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Eric Foster

“We need to rethink the financial model
to unlock new opportunities for an asset
rather than aiming to get a return on the
asset’s theoretical value”
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Hussam Raouf

“Malls’ Developers should become a
‘Solutions Providers’ above and beyond
the Real estate aspect”
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Stacey Shulman

“Reinventing CRE industry goes beyond
quantifying traffic, it about engagement
and measuring what drives that traffic
into stores”
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Maxime Cohen

“It is now time to undertake a disruption
to the landlord-tenant retail lease
agreement by finding clever ways to share
risks and benefit both parties”
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“The unicorns who will spur the next
value leap in retail real estate will be
platform creators as well as community
and city builders.”
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“Data and partnership
have a key role to play
going forward”

Blondet- Gonté Isabelle




Value

How can we
make it happen?

What will Prescriptive
happen?

Why did it Predictive
happen? Analytics
o\
eg\g
What Diagnostic
happened?

Difficulty
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“Build a design where technology pulls
people closer together and makes it more
relevant and engaging rather than just
convenient”
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“The future of retail is about delivering experiences and designing
spaces for social connections.

The key is creating space as a multi-sensory ecosystems with a digital
first mindset, which allows consumers to experience a continuous
flow of information between the physical and digital worlds.

We are seeing a design trend for environmental psychology, which
will undoubtedly transform retail experience in the next chapter.”

Richard Chang, Retail Practice Area Leader and Studio Director at Gensler Shanghai



https://mp.weixin.qq.com/s/VN1zc1QRaVHbqiVXMKaDtw
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Abrace a Grande Aceleracao e as
Mmuitas oportunidades que ela I
apresentara.
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